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Real estate group

«Heritage Venues + Royal Palaces: Amer Fort, City Palace St royal vibe 3 arelt S Te
«5-Star Luxury Hotels & Resorts: Royal hospitality + premium experience

«Culture + Celebration: & Ifid, ISR 19, He/ard 4w Eﬂ ?T\_rl'q\?ﬁ décor
«Grand Wedding Aesthetic: Pink City P architecture 313 F= ATEIA weddings iﬁ cmematlc g1 a?lT 8
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Real estate group
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ADVANTAGE OF DELHI ROAD
(DEVELOPMENT)

NIIMS University Mahatma Jyoti Rao University
Amity University Top Engineering Colleges Hub

Pratap University Apex University




ADVANTAGE OF DELHI ROAD
(UPCOMING PROJECTS)

Sports City Chonp Cricket Stadium

Golf Course 100 Acre Land Film

Ring Road Satellite Bus Stand
Satellite Hospital




GOVERNMENT
UPCOMING PROJECT

RFL Project Satellite Hospital
Fim City
Satellite Busstand & Many More
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Real estate grou

WHY NORTH JAIPUR IS GROWING FAST

HERITAGE + ROYAL WEDDING DEMAND: JAIPUR H PEAK SEASON H 7000-10,000 WEDDINGS
gidll &, IS 6-8% DESTINATION WEDDINGS BIdl 8—3{R NORTH JAIPUR (AMER/KUKAS)

LUXURY VENUES & {olU & PREFERRED BELT & Yo! gl

LUXURY HOTEL EXPANSION WAVE: RAJASTHAN H LUXURY HOTELS &I BOOM, GLOBAL
CHAINS T duil ¥ EXPANSION, T BRUT BIG-FAT WEDDINGS + HIGH-SPEND TOURISM B

AIRPORT CONNECTIVITY = TOURISM PUSH: JAIPUR AIRPORT = FY 2024-25 H @Rld
6.15 MILLION PASSENGERS HANDLE U, S fU&d YEAR I @ THIT 11% GROWTH Te@rdT

8—99Y HOTEL DEMAND Holed gl




TA] AMER HOTEL
JAIPUR




!;Iullgul;lgﬂy TA] AMER HOTEL
JAIPUR

1. Taj Amer, Jaipur (Kukas Belt) T® Luxury Hotel % St Amer-Delhi Highway UR prime location | %’I
2. g area Destination Weddings + Premium Tourists & ﬁﬂ! Jaipur &1 9y strong zone HTAT SIdl %I

3. Taj Amer H ~245 Rooms & Suites %:, B'FI'%T{ large events + group bookings ST | handle 'e?lﬁ%
4. Kukas belt H luxury brands Ca presence q 9% % f 'Clﬁ high spending customers $1 demand TR dg ?ﬁ

2l

5. Jaipur market H hotel room rates (ADR) 20-25% YoY aasa% %—ir premium stay demand &T strong proof %I




LE MERIDIEN
VORI, Jbad 02 LIRS
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HIGHfIy TA] AMER HOTEL
JAIPUR

Real estate grou

Le Méridien Jaipur Resort & Spa T® Premium Luxury Resort % S Kukas / Delhi Road belt # prime

location U %I
Yg location Destination Weddings + Luxury Stay + Weekend Getaways & ﬁ'l'{ Jaipur PT high-demand

zone T ST %I
'ﬂﬁﬁ ambience 3% resort-style property grand events, weddings AR corporate meets & %Q'

perfect fit %’I
Kukas belt # ﬁ?ﬁ luxury properties Ca| strong presence ardt % & <Y area o high spending clients

WMIR Ig TR & |
Jaipur hotel market H room rates (ADR) 20-25% YoY a% %—ﬁ'ﬂ'@r premium hotels $1 earning

capacity 3R demand clear 'ﬁ?l?ﬂ'%l




LOHAGARH FORT
RESORT,JAIPUR
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R te group

AR fRE dlenTe Wi Reiie & Ui auf ST 60-65 XMfEAT Ao gial 8, forH 800 AgHMY 9% F SmareH
YT |

FcaR | A P Wi AET Wom & Rere sru= faftm @ iR Fa-snuria a=g 1 3uahT swar g iufa et @t
HHTAT: T40 AT 9§ 21 IS+ BT 2l

Uehol 23,000-%3,500 fd @i W = B &, STl 100 FHII B &1 BT AT TTHT 240 G 9P Ugd Hepal
2l

THTI & IR, AENIE BIE NS¢ BT A PRITN TIHT 60-80 HIAS P ald ST SATaT 2|
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HOTEL & RESORT

HaRHIE SR § Ufaad 60-70 TfeAT STNOIT Bt @, Safh $© Ul § g BT 100 N AP 9 Ugd 9t 2!
T TUI § TTHT 88 RMAT & BT 7% &, T 9% Bied TF Y dau] afeT a=g a4 AT |

fRTd MR IR G 250 ARG A 35 IS + dP Bldl ¢, AT HIHIT 200 AU dTeil TP HTHI TS TR
Z1.5-2.5 HNS BT T ST 8 (FSTae I BIed?) | 2 T/ 3 37 F quf g Thw o1 anTg S Afed 23.5 P
d% Ugd 9l g

U F TR, 2025 HI FYH3ATT 9 Bled B1 AP ATT €50-150 HIIS P 1T AiH! STeit g1 2023 H I
ATFGUHT 3T g% ADR = HEMHR! F d1¢ HOlgd RPast R ggdt AT $I =T g
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R te group

il UoT SIAQR § ufd 9 e 60-80 Shiftraw enfeat smafora gl € 1 =Mt &1 HiviH g & A 9% 8dT e,
for T AR TR 4-5 el PGB Bl & ST SHad 200 FHY G 7+ I STANT H 3T &

200-250 AEHT! aTel AT A 21.5-2.2 HIIS BT IoRT AR} Ul TS} FoT ST T 32.8 FIS 9P Ugd pal 2
2025 T BIed DT STHTAT qTH P ToRA THIT 2970 HIIS BT AT

2024 ¥ BIce BT RevPAR 7105.04 IR gui fodT 74T, ST ST STSgUHT 3N¥ oien) fewie &Y a=ifar 81 2025-26 &
SARTPIT The 3R 71E-US FacH ¥ AR 3 1 §Ha= 31




ANANTA SPA & RESORT
JAIPUR




ANANTA SPA & RESORT
JAIPUR

e Tt €S fYeTe, SR et ST -ARd enffedmr oY =Mid araTarur & SR SfRARE Afety & A A
21 981 3SR 3R ATSCSR Ig SUaY g, fo=H 1,000-2,000 HEHF! 9 P! &HT 2|

I8 U UG AfSTT SREATH B, el oTa= T T} TR T THI 26 HRIS d &1 Wd eidl e Refic 760 96 AgHM)
F BT P &A1 TW@AT ¢ R TS A & e Iuge 2

FTA® TS T Sfiee AAAE Ta1 &, AfbT Sdl YU & STHR 2025 B JFATT 9 FRITR THT 2125
FIIS (TTHT $15 FAfeae) & e e §, fored wnfeat ok 3dew v areedt ¢







ATRTE B €S Reiie, SR § ufaad sRTHT 80-95 =MfedT Smaforg 31 91 AT 2|
SHH BIe TARIE! 9 AP 1,000-1,200 HEHTH) 9P & TS UG B AR 39 I yafia frar smem|

T8 U SRR ST W oNTa= 260 R A 21.5 FUS (THIT USD 1.5 fAferae) 9 +1Td 311 o7 oA 2

f¥eire faRiy = U ¥ ergear T AT & o AT He e, RAw= ok w@rd TaRIE! & fow em= fafis &
AR PH-3muTRa 3= HT SUTNT HI|

HA® & IFHE & AFHR, ANTE BIE TS RS BT AP PRIAR TTHIT 90 HIIS A 3125 PIS & o1 759 B!
SHiE B

- The projection are based on industry standards and assumptions




NINCRNOVND

SR P AlGH (N7 IS feelt WS (NH-8), SFRI IS (NH-
11) 3R SR NS (NH-8) P MU | wirsd! g, oo
e & IR} MR T gut fr &1 FHufor e 21

31 I8 A 9T AT 50 Aiex I g W JANE BIE TS
freire foua 8, o 38 9t v Iewm 9 Spy
PR iR T U w2t B
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INVESTMENT

PLANS
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Real estate group

WHY INVEST

[N RESORT?




i  DESTINATION
WEDDING

YR Sfeeaw= afgw aree 2025 # 72.44 TG HAS A
TP 2032 TP 37.48 TG PRI dP Ug< $T SJHAH B,
<Y A Y P giaT 2

3T T 5 TUT H TSI Y SRR ST ok e
$1 Tgdt AT HI T A & AT 500+ T RIATEH *
STITgHdl gRN |




HOW BIG IS THIS

INDUSTRY




Ry

IR # wfdad e 4,000-5,000 SREA= wnfeat
Ao gt 21 2025-26 & Fier e |, IToRATT AT
e &7 (SR $124d) 75T F GDP | TRIHIT 12% HT

ANTe 3T B

TSIEYT & URT HIRd BT 75% o fie e uiudls &,
wafh SR § ardd 120+ AfET A=y Sueiey €, Ford
tfaee fra & aax amyfe 5-%R tom faida
e 2

SAQR | 45 {71 &t dies afSw sraftr Isa & faw 275,000
FRIS+ BT ¢qH JA-g AN UL TTHT STH BT JPpal
2l
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High rental potential
Dual advantage: luxury lifestyle + regular income
Hassle-free professional management. Growing tourism demand

Strong capital appreciation
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TOURISM EXPANSION DRIVES STRONG
employment growth and boosts the local

economy. Government estimates indicate
that tourism investments in Rajasthan can
generate tens of thousands of jobs,
increasing local spending power and overall
economic activity.




Ry

LOCATION & CONNECTIVITY
Jaipur Is Well Connected By Air, Rail, And
Road Networks To Major Metro Centers
(Delhi, Mumbai, Ahmedabad), Making It An
Accessible Destination For Holidaymakers
And Business Travelers Alike — Boosting
Potential Footfall To Resort Properties.




AICHRY WHY RESORT INVESTMENTS IN
JAIPUR MAKE SENSE ?

estate group

Tourism Demand
Government Policy - Rising Rajasthan
Economic Growth - Land Pooling
Developer Confidence
Asset Value- Capital appreciation
Multiple revenue streams (weddings, stays, corporate events)




THANK YOU
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